Program Outcomes
After the program the students will be able to:

PO 1. Apply knowledge of various functional areas of business

PO 2. Develop communication and professional presentation skills

PO 3. Demonstrate critical thinking and Analytical skills for business decision
making

PO 4. Illustrate leadership abilities to make effective and productive teams

PO 5. Explore the implications and understanding the process of starting a new
venture

PO 6. Imbibe responsible citizenship towards sustainable society and ecological
environment

PO 7. Appreciate inclusivity towards diverse culture and imbibe universal values

PO 8. Foster Creative thinking to find innovative solutions for diverse business

situations

Program Specific Outcomes
After the program the students will be able to:

PSO 1. Apply reflective thinking and research skills using latest technological tools

PSO 2. Assimilate technical functional knowledge of operations in business
organization

PSO 3. Demonstrate strategic and proactive thinking towards business decision
making

PSO 4. Illustrate negotiation skills and networking abilities

The course outcomes of various courses of BBA are:

Mapping of Course Outcomes with Program outcomes and Program Specific
Outcomes

The Table depicts the degree of relation between course outcomes and the programme

outcomes where “3” indicates high degree of relationship, “2” indicates moderate degree
of relationship and “1” indicates low degree of relationship of CO with PO and PSO

BBA 301 Goods and Services Tax

Program level PO PO (PO (PO PO |PO |PO PO PSO | PSO [ PSO | PSO
Outcomes 1 2 3 4 5 6 7 8 1 2 3 4
Defining the

cop |concept of GST i 5 |5 13 |5 |3 |3 |2 |2 3 3 2 3

India

Assessment of GST
CO2 Tax 3 3 3 3 3 2 2 3 3 3 2 3




Determining the
steps to file returns

CO3 | and their due dates 3 3 3 3 2
Describing
offences and

Co4 penalties under GST 2 2 2 2 3
Comprehends  the
role of GST

COS5 | practitioner 2 2 2 2 2
Explore activities
would neither be

CO6 | treated as supply of 2 2 2 2 2
goods nor as supply

AVG 2.3 2.5 2.3 2.3 2.16




BBA 303 Business Policy and Strategy

Program level PO |PO (PO |PO |PO [PO |PO |PO PSO | PSO | PSO | PSO
Outcomes 1 2 3 4 5 6 7 8 1 2 3 4
Defining the
concept of Business
CO1 | Policy, its evolution | 3 3 3 3 3 3 3 3 3 3 3 3
and strategic
management
Assessing the
Cco2 | environmental 3 |3 (3 [3 |3 |3 |3 [3 |3 3 3 3
analysis

Analysis of Internal

resources
CO3 3 3 3 3 3 3 3 3 3 3 3 3

Explore skills to
formulate  various
CO4 | strategies in|3 3 3 3 3 3 3 3 3 3 3 3
different  Business
portfolio models

Reviewing  major

issues in the

COS5 | implementation of |3 |3 |3 |3 |3 |3 |3 |3 3 3 3 3
strategy

AVG 3 3 3 3 3 3 3 3 3 3 3 3

Program level PO |PO |PO (PO (PO |PO |PO |PO PSO [ PSO |[PSO |PSO
Outcomes 1 2 3 4 5 6 7 8 1 2 3 4

Describe the role of
information
technology and
decision support
systems in business
and record the
current issues with
those of the firm to
solve business
models.

Co1

Provide the
theoretical  models
used in database
management

CO2




systems to answer
business questions.

CO3

Relate the basic
concepts and
technologies used in
field of management
information systems.

Translate the role of
information system
in organisation, the
strategic
management
processes, with the
implications for the
management.

AVG

2.75

Program level
Outcomes

PSO
1

PSO

PSO

PSO

COo1

Describe the role of
information
technology and
decision support
systems in business
and record the
current issues with
those of the firm to
solve business
models.

CO2

Provide the
theoretical  models
used in database
management

systems to answer
business questions.

CO3

Design the Data
bases using E-R
Model and run SQL
queries on DDL
commands, DML
commands and




aggregate functions.

CO4: Translate the
role of information

system in
organisation, the
strategic
management 3 2 3 2 3 1 1 3 3 3 3 1
processes, with the
implications for the
management.
2.4
AVG 3 3 3 2 3 1 1 2.75 |3 3 3 1
BBA 309 Marketing Analytics
Program level PO |PO (PO |PO |PO [PO |PO |PO PSO | PSO | PSO | PSO
Outcomes 1 2 3 4 5 6 7 8 1 2 3 4
: The students will be
able to assess market
opportunities by
analyzing customers,
competitors,
Cco1 collaborators, 3 3 3 3 3 3 3 3 3 3 3 3
context, and the
strengths and
weaknesses of a
company.
Evaluating
consumers’
requirements and
their behaviors,
CO2 | develop effective | 3 3 3 3 3 3 3 3 3 3 3 3
marketing strategies
to achieve
organizational
objectives
Measure the
effectiveness of
CO3 marketing efforts 3 3 3 3 3 3 3 3 3 3 3 3
Demonstrate
knowledge and
CO4 critical understanding 3 3 3 3 3 3 3 3 3 3 3 3
of the role and value




of information,
performance
measurement and
customer/competitor
insights in marketing.

AVG

Program level
Outcomes

PSO

PSO

PSO

PSO

Co1

Identify the essential
characteristics of
accurate
performance
management

CO2

Analyze some of
the common
problems with the
performance
appraisal process

CO3

Compare and
contrast different
organizational
performance and
identify the best
practices and define
attributes of
effective
performance
management system.

CO4

Identification and
discussion on factors
influencing different
stakeholders in the
performance
appraisal process.

AVG

3

3

3

3

3

BBA 313 Financial Modeling

Program level
Outcomes

PO
3

PO
4

PO
5

PO
6

PO
7

PSO

PSO

PSO

PSO




Co1

Develop spreadsheet
based models and
use a variety of
spreadsheet  tools
and techniques.

COo2

Create linked

spreadsheets for
decision making
models.

CO3

Take financial
decisions using
financial models
created

CO4

Application of
financial
management and
market concepts in
MS Excel by way of
creating various
kinds of financial
models

AVG




BBA 315 -Summer Training Report

Program level PO |PO (PO |PO |PO (PO |PO |PO PSO | PSO |PSO |PSO
Outcomes 1 2 3 4 5 6 7 8 1 2 3 4
Work & gain
practical
experience of
CO1 | working in a real |3 3 3 3 3 3 3 3 3 3 3 3

business  setting
and environment

Explore the
various functional
areas and
correlate a few
theoretical

co2 concepts taught

in classrooms to
real life work and
life scenarios

Identify and
Analyze best
practices, system,
processes,

procedures and
policies of a
company/industry
CO3 |in different | 3 3 3 3 3 3 3 3 3 3 3 3
functional areas
and also identify
areas with scope
of improvements
and recommend
changes that may
be incorporated.

Develop skills in
report writing
through
observation, data
CO4 | collection, data | 3 3 3 3 3 3 3 3 3 3 3 3
analysis and
present it as a
report for analysis
to the company.

AVG 3 3 3 3 3 3 3 3 3 3 3 3




BBA -302 Project Management

Program level PO |PO (PO |PO |PO [PO |PO |PO PSO | PSO | PSO | PSO
Outcomes 1 2 3 4 5 6 7 8 1 2 3 4

Explain the concept
of Project
CO1 | Management and | 3 3 3 3 3 3 3 3 3 3 3 3
Techniques to
manage the projects

Analyzing the
project life cycle and
CO2 |assess skills to]|3 3 3 3 3 3 3 3 3 3 3 3
generate and screen
the project ideas

Acquire skills to do
technical  analysis
CO3 | and Market | 3 3 3 3 3 3 3 3 3 3 3 3
Analysis and apply
network techniques.

Explore various
sources of projects

co4 financing

Understand the

skills  required to
COS5 | evaluate and control | 3 3 3 3 3 3 3 |3 3 3 3 3

the projects

Analyse the

COB emerging concepts

. and issues in project | 3 3 3 3 3 3 3 3 3 3 3 3
management..

AVG 3 3 3 3 3 3 3 3 3 3 3 3

BBA 304: Digital Marketing

Program level PO |PO (PO |PO |PO (PO |PO |PO PSO | PSO | PSO |PSO

Outcomes 1 2 3 4 5 6 7 8 1 2 3 4
Interpreting the

CO1 | concept of Digital | 3 3 3 1 3 3 3 2 3 3 3 3
Marketing
Assess the online

co2 buyer behavior and 3 3 3 1 3 3 3 3 3 3 3 3
models
Reconnoiter Digital

CO3 | promotional 3 3 3 3 3 3 3 3 3 3 3 3
techniques I and 11




CO4

Acquire skills to
take various
decisions related to
online marketing.

CO5

Attain skills to
exploit the
opportunities of this
medium to support
the organization's
marketing activities.

AVG

2.75

Program level
Outcomes

PSO

PSO

PSO

PSO

COo1

Explain the concept
of HR analytics and
strategic role of HR
manager

CO2

Examine the
different HR metrics
and HR valuation
being followed.

CO3

Assess the work
force planning and
its use in analyzing
HR

Understand, analyse
and communicate
the theories of HR
analytics.

AVG




BBA 308:Advertising and Sales Promotion

Program level
Outcomes

PO PSO [ PSO

PSO

PSO

Co1

Apprehend the
importance and role
of advertising in
Marketing Mix.

COo2

Evaluate the
advertising
effectiveness  and
legal,ethical aspects
of advertising in
India.

CO3

Analyse the
different sales
promotion strategies
and evaluating them

CO4

Examine various
means of testing
effectiveness of
advertising and sales
promotion.

AVG

BBA 310: Investment Analysis and Portfolio Management

Program level Outcomes >

PO1

PO2

PO3

PO4

POS5

PO6

PSO1

PSO 2

PSO3

PS04

PSO5

PSO

Co1

Assess the risk
profile of investors
and prepare an
appropriate
investment
portfolio

CO2

Analyze investment
alternatives and
construct a
portfolio to

minimize risk and
maximize returns

CO3

Calculate risk and




return for a
portfolio and create
a minimum risk
portfolio

CO4

Evaluate and
compare the
Intrinsic and
Market Value of a
share

CO5

Examine the
portfolio
management
techniques of
Mutual Funds

CO6

Analyze
contemporary
trends in
Investment
options available

AVG

BBA 312: Entrepreneurship Development

Program level
Outcomes

PO
1

PO
2

PO
3

PO
4

PO
5

PO
6

PO
7

PO
8

PSO

PSO

PSO

PSO

Co1

Describe the
concept of
Entrepreneur  and
its emergence

COo2

Identify how to go
about the promotion
of a venture

CO3

Recognize
entrepreneurial
Behaviour

CO4

Explain
Development
programmes for
entrepreneur




CO5

economic growth

Interpret the role of
Entrepreneur in

Acquire skills
regarding starting up

CO6 | their own business

unit

AVG

BBA 314: Major Project

Program level Outcomes >

PO1

PO2

PO3

PO4

POS5

PO6

PSO1

PSO 2

PSO3

PS04

PSO5

PSO

_O1

Apply all
theoretical
concepts learned
in research
methodology

_02

Articulate a clear
research objective
with accurate
scope and
limitations of the
study

_03

Identify an
appropriate
sample size for a
study

_04

Choose the
appropriate data
collection tools
for accurate,
authentic and
complete data
collection

_O5

Study the data
using techniques
appropriate to
the Research




Design

_O06

Analyze data
using parametric
techniques and
conduct
Univariate
analysis

_O07

Draw conclusions
based on the
results from the
analysis

AVG

2.42

2.57

2.71

2.14

2.14

1.42

2.14

2.42

2.42




